
VIEW POINT

Abstract

Social commerce is revolutionizing shopping by seamlessly integrating 
product discovery and purchasing into social media platforms. Users 
can effortlessly browse, explore, and buy products without leaving 
their favorite apps, leading to a surge in their popularity. By 2030 we 
expect social commerce to reach $8.5 trillion in market size and will be 
driven by the increasing adoption of factors like market Influencers, user 
recommendations, and diverse product discovery options. Each region will 
have specific nuances which businesses will have to incorporate to make 
their social commerce operations future proof.

THE RISE OF SOCIAL COMMERCE: 
SHOPPING SEAMLESSLY WITHIN 
YOUR FEED
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Imagine scrolling through your Instagram 

feed and spotting a cool accessory that 

catches your eye. With social commerce, 

you don't need to navigate away or open 

a new browser tab. A simple click lets you 

view product details, check reviews from 

real people, and even make a purchase – 

all within the same app. This frictionless 

shopping experience is a major reason why 

social commerce is exploding in popularity.

Frictionless shopping at your fingertips

Social media is no longer just about 

following friends and sharing funny videos. 

It has become a dynamic marketplace 

where discovery and buying of products 

and services seamlessly blend. This is the 

power of social commerce, and it's rapidly 

transforming the way we shop.

Introduction?

The social commerce market is on a 

meteoric rise. According to Statista, its 

global market size is expected to reach 

a staggering $8.5 trillion by 2030, up 

from a projected $2.4 trillion in 2023. 

This phenomenal growth reflects the 

widespread adoption of social commerce 

across the globe.1

Here are some eye-opening statistics that 

showcase the power of social commerce:

Social media mania: As of October 2023, a 

whopping 61.4% of the world's population 

(nearly 5 billion people) are active social 

media users – a massive potential customer 

base for social commerce businesses.2

Social-savvy shoppers: The average US 

social buyer spent an impressive $518 

via social commerce channels in 2022, 

a significant 26.9% increase from the 

previous year.3

The power of recommendation: A 

staggering 54% of social media users rely 

on these platforms for product research, 

Numbers don't lie: The explosive growth of social commerce
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The beauty of social commerce lies in 

its ability to transcend geographical 

boundaries. From the fashion capitals of 

Europe to the bustling megacities of Asia, 

social commerce is taking root across 

diverse regions.

Asia Pacific: Leading the charge, the Asia 

Pacific region boasts the highest social 

commerce penetration rates, fueled by 

the dominance of social media giants like 

WeChat and Alibaba.

North America: The US market for social 

commerce is experiencing rapid growth, 

with platforms like Instagram Shopping 

and Facebook Marketplace driving 

significant sales.

Europe: Not to be outdone, Europe is 

witnessing a surge in social commerce 

adoption, with platforms like Pinterest and 

TikTok gaining traction for social shopping 

experiences.

Africa & Middle East: Joining the 

frontrunners, Africa & the Middle East 

are rapidly emerging as social commerce 

powerhouses. Soaring social media usage, 

mobile-first marketing, and a mix of startup 

and B2B players are fueling the sector's 

explosive growth. Luxury is also going 

social with younger consumers adopting 

social media for high-end purchases.

Social commerce is not just a trend, it's the 

future of retail. By offering a convenient, 

engaging, and personalized shopping 

experience, social commerce connects 

businesses with a global audience and 

drives sales.

As technology continues to evolve and 

social media platforms integrate more 

sophisticated shopping features, the 

future of social commerce appears even 

brighter. So, are you ready to join the social 

commerce revolution?

A global phenomenon: Social commerce across regions

The future is social

with 71% more likely to purchase based 

on social recommendations. Influencer 

marketing has amplified this trend, 

leveraging trusted voices to drive product 

discovery and sales. A study by Influencer 

Marketing Hub found that influencer 

marketing is a $21.1 billion industry, 

showcasing its significant impact. Brands 

are increasingly partnering with influencers 

to harness their reach and influence, 

making them a key driver for social 

commerce growth.4

Discovery engine: Nearly 27% of 

consumers prefer to find new products 

through social media, highlighting the 

platform's crucial role in product discovery 

and driving sales.5

Building trust: 67% of consumers have 

already made purchases directly through 

social media platforms, a testament to the 

high level of consumer engagement and 

trust in social commerce.3
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